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A brief tour of advertising in China



1. Digital advertising landscape

This session covers:

2. Questions every brand asks

3. The hottest digital trends now




Landscape of digital advertising



1. Digital ads continues to grow, and Mobile ads are killing it!
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Source: QuestMobile AD INSIGHT, April 2020



2. Ecomm dominates, short videos grows, search shrinks.
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Source: QuestMobile AD INSIGHT, April 2020
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3. Conversion ads are getting really popular!

News apps Short video apps Online video platforms

Conversion ads

B Awareness ads

Source: QuestMobile AD INSIGHT, March 2020



Three questions every brand asks



1. Where can | reach my audience in China?
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2. How much to 4 R

Spend on advertising Small, lesser-known brands:

- . Vv Search ads, social ads, social content
N Chlna? X KOL, media buying, expensive social ads

Annual marketing spend:

Test: $25,000 - Medium to large, well-known brands:
100.000
Small: $100,000 - 300,000 v 30% socigl ads,_ social content

v 25% media buying

v 25% KOLs

v 10% search ads
v 10% experimental

Medium: $300,000 - 1,000,000



3. What advertising strategy should | use?
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The Maximiser The Profiteer
Fixed budget Branding focused ROI first

Traditional industries Large companies Flexible budget



Three Hottest Digital Trends
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http://www.youtube.com/watch?v=ys7DkjCBT5Q
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THE END.

#advertisinginchina
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